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On condition that the function of the domestic capital market becomes more 
perfectly and the liquidity of the capital market achieves overall, to maximize the 
value, the listed company increasingly need to concern about, at the same time, to 
apply the company stock market performance in the market.  
 
This essay, focusing mainly on the market value management, firstly 
analyses the necessity of the market value management for the listed company 
from the aspect of operation and management objective, secondly analyses the 
relationship of the market value management and the value realization based on 
the theory research result of performance of M&A, thirdly demonstrates the value 
realization measures and processes within domestic and overseas examples (from 
M&A expansion to share repurchase and assets replacement) about the market 
value management, fourthly, in order to maximize the value of the listed company, 
from the aspect of the directions and levels of the market value management 
frames, by setting the structure of the market value management system, reveals 
the endeavors concerning the microcosmic market value management of the listed 
company and the macroscopic market value management of the capital market.  
 
The essay demonstrates the sufficient conditions of the market value 
management, including the reference indexes, the concrete actions, the 
performance appraisal, the countermeasures, and the management requirements 
generated by the capital market, the due market circumstances and applied 
management tools as well as. Lastly the essay concludes that the relationship 
between the market value management and the implementation of the value 
maximization, and the framework system of the market value management.    
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报告显示，2008 年 A 股市值净缩 20.36 万亿元，是中国证券市场十八年历
史上 大年市值缩水量（2005 年缩水 0.5 万亿元）的 40 倍，是中国证券市场近
十年曾经有过的四个市值缩水年份的市值缩量总和的 11 倍。中国经济证券化率
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